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Malaysian International Furniture Fair presents

E?furﬂiverse 8-12 March 2021

MIFF Online Exhibition 9am - 6pm rc+s)

Post Show

Exhibitor Total Visits

v 67

Malaysia, China, Indonesia,
Ireland, Taiwan, USA,

Top 10 Visiting Countries

United States

India

United Kingdom
Philippines

Australia

Singapore | -
Canada “ 2 £ L
Japan I (R
Ireland M,
UAE

Buyers' Profile

SOUTH
AMERICA

AFRICA

By regions

EUROPE
22%

By Business Nature

IMPORTER/EXPORTER = 2653%

WHOLESALER/ DISTRIBUTOR ™
RETAILER =

ONLINE SHOP = 893%

MANUFACTURER = 847%

BUYING AGENT = 491%
INTERIOR DESIGNER = 2.68%
INTL CHAIN STORE/ DEP. STORE & 208%
OTHERS * 118%

2270%
19.23%

CONSTRUCTION TRADE &

MEDIA &

ARCHITECT =

GOVERNMENT/ PUBLIC SECTOR &
HOTEL/ RESORT &
RESTAURANT/ CATERING |

101%
0.75%
0.69%
0.39%
0.33%
0.16%

31%

New to MIFF

1 703 101 countries
9 from & regions

Name Cards Received

Sales Generated

us$ 4.55mi

Business Activities

3,796

Purpose Of Visit

T0 sOURCE FOR NEW PrRODUCTS I
TOPLACEORDERS I

TO LOOK FOR BUSINESS PARTNER [N

TO VISIT SUPPLIERS |

37.46%

2292%

16.64%

16.48%

TOEVALUATE FOR FUTURE g 575%
PARTICIPATION AT MIFF

OTHERS [ 075%

Most Interested Products

LIVING ROOM FURNITURE

DINING ROOM FURNITURE
BEDROOM FURNITURE
UPHOLSTERED FURNITURE/ SOFA
OFFICE FURNITURE

OFFICE CHAIR

OCCASIONAL FURNITURE
OUTDOOR FURNITURE

KITCHEN FURNITURE

CHILDREN FURNITURE

HOTEL FURNITURE

MATTRESS

FURNITURE PARTS & COMPONENTS
FURNISHING & FINISHING MATERIALS
RESTAURANT FURNITURE

SCHOOL FURNITURE

PUBLIC FURNITURE

FITTINGS & HARDWARE

OTHERS

1 —11.01%
1 —10.79%
1 —10.36%
1 —8.89%
—.71%
—.18%
—6.01%

I —5.98%
I—5,35%

—4.49%

I—3.27%

I 3.16%

I 3.07%

) 7%

I 2.86%

I 2.79%

I 35%

I 2.26%

E 159%
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